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R FACEBOOK MARKETING GUIDE

Fven if you work with a social media marketing company, educating
yourself on the latest in marketing strategies is key o your success.
Facebook is now a smart and cost-efficient marketing opfion that
benefits publishers and businesses offering betfter exposure and the
ROl they need. This guide covers two important features Facebook
offers fo enhance user engagement and build your audience. It also
covers common mistakes to avoid and Facebook publishing tips o
OOoOosT your social strategy.
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B NEWSFEED ALGORITHM FOR RELEVANT
SOCIAL MEDIA MARKETING

The newsfeed is where it all begins. Facelbook fracks the behaviors and
nabits of users to Make decisions about what type of content fo display.
Users see content based on active stories—who posted it and how likely
they are to comment based on previous behavior. If a story is relevant to
the user, it will be posted on thelr feed based on engagement history.

The algorithm uses four core factors fo make those decisions based on
relationship and interaction with the individual. These factors include:
iInventory, signals, predictions, and score. Buf they also add other factors 1o
make predictions of users, like the following:

e Likeliness of a click. How likely are they fo click?
e |s it informative?

o Will they like, commment, or share?

» Will they spend time with the story?

Interest in the page

Post Performance
Past Page Performance
Type of Content

News Feed Visibility

Recency
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These indicafors help determine a single score so you can direct your
content o inferested audiences. Your social media marketing sfrategy just
got more relevant! Facebook does a superb job tracking the unigueness of
each Newsfeed, so you get the most lbang for your buck .

Facebook is stepping up fo the plate o combat fake news and offensive or
problematic content while offering fools to support local communities and
news organizations. Facebook is focused on three themes of Discovery,
INntegrity, and Partnerships fo guide future efforts and maximize the platform
for both users and publishers/businesses alike.

Facebook is implementing an explore tab that features Story Formats, Local
News, and Monetizafion Products fo help you fell more compelling stories
and fo assist users to discover news they wouldnt normally know is out there.
Take advantage of the new Instant Articles with call fo action buttons that
allow you fo directly benefit from the advertisement,

Maoximum  exposure and G broad, organic reach means improved
performance for your Facebook advertising. You can now provide more
compelling content fo your existing target audience, and boost relevance 1o
iIncrease that audience. It's a win-win for everyone.
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A TARGETED/LOOKALIKE AUDIENCES FOR
FACEBOOK ADVERTISING CAMPAIGNS

Businesses can ufilize targeted or lookalike audiences to build
Nnew audiences and iNncrease conversions. There are advantages
fo using these audiences, buf one of the biggest is the ability to
scale campaigns very qguickly, and is offen used in a digital
advertising agency.
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A WHAT IS A LOOKALIKE AUDIENCE?

A lookalike audience helps you ind more of your ideal customers.
You creatfe a source audience based on fargeted demographics
and your lookalike audience will, essentially, warm up cold
audiences atf the top of your sales funnel.

Facebook utilizes a percentage sample based on preference and
country, so new audiences are found fthat mirror your existing
source. It is the most effective and advanced way fo farget and
ouild your audience.
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I THERE ARE FOUR TYPES OF LOOKALIKE
AUDIENCES:

VIDEO LOOKALIKE

Video is one of the best content performers on Facelbook to
build brand recognition and frust. Using your farget audience,
the lookalike audience helps find new people based on previous
watchers.

You'll need 1o create a custom video audience as the source for
the lookalike, and will be able 1o segment viewers based on level
of engagement and video preference. Facebook allows
audiences to e created ot every engagement level,
enhancing the effectiveness of your campaigns.

B John Doe shared Jane Doe’s video.
4] mins
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if Like @ Comment 4 Share
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I THERE ARE FOUR TYPES OF LOOKALIKE
AUDIENCES:

SET UP EMAIL LIST

Using any existing customer list fo use as the source, you'll create
a custom email audience of subscribers. During this process,
yvou'll choose country and ofher identifiers 1o help create a
lookalike audience that mirrors your current subscrioer base.
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I THERE ARE FOUR TYPES OF LOOKALIKE
AUDIENCES:

CREATE CONVERSION

These lookalike audiences allow you fto find new farget
audiences using a custom welbsite audience of individuals who
have completed specific conversions. For instance, individuals
who have used a discount code can be used as your source
audience. You'll need conversion tracking to set parameters for
creafting the custom welbsite lookalike audience. Facelbook
sends a notification once the information is accepfted and the
list is completed.
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I HOW TO AVOID COMMON FACEBOOK
MARKETING MISTAKES

Social media marketing is a craft, and an ever changing one at
that. It can be daunting, but with a few tricks up your sleeve you
can navigate the maze of adverfising with ease, and save
yourself both time and money. lo avoid headaches and get the
pest ROI follow these Tips:
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I HOW TO AVOID COMMON FACEBOOK
MARKETING MISTAKES

NO GOALS

Without a goal, you can't frack your
efforfs. Keep specific goals in mind,
check them regularly, and change
when needed. You must have metrics
and you must use them to hold your
goals accountable fo know if your
advertfiserments are working for you.
Fvaluating  goals  through  the
click-through ratfes, post-level
engagement, and the numiber of
“likes” are good starting points.

WRONG AD FORMAT

Facebook offers many different ad
formats. Study them carefully and
choose the best one to fit your godals.
Then, affer you've run the ad
campaign for awnhile, check in and
analyze ifs performance. This is the
part people most often forget. Spend
your money wisely by rememboering to
check in on campaign performance
and change ad formats as needed.

"4
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I HOW TO AVOID COMMON FACEBOOK
MARKETING MISTAKES

ONE AD SET

You have many different farget
audiences, so you need more than
one ad setf. Your goal is to expand
your reach and @ diversify  your
audiences. If you keep all your ads in
one sef, the likelihood of them all
peing shown o enough people o
frack performance is slim to none.
Keep no more than five individual ads
iN a single ad set and you'll do just
fine.

TARGETING

Outline specific fargetfs you want fo
reach. If your fargefs are too broad,
yvou'lll miss the mark and waste
money. Make sure your campaigns
reach the audiences that care and
convert. In doing so, you maintain
and enhance your brand image.

A
R
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I HOW TO AVOID COMMON FACEBOOK

MARKETING MISTAKES

-
N

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Integer in erat ut ipsum sodales
elementum. In cursus neque purus, non sollicitudin libero vestibulum vitae. Quisque eget est
sed eros semper mollis sagittis vel risus. Quisque malesuada at tortor luctus convallis.
Phasellus semper sollicitudin neque ac imperdiet. Sed ullamcorper diam id nulla pretium, ut
consequat dolor suscipit. Praesent aliquam dignissim augue, vel accumsan purus hendrerit at.
Cras in arcu sagittis felis pellentesque vulputate id at nisl. Aliquam orci est, congue ac dictum
eu, ultricies at dui. Maecenas lobortis augue eu erat pretium lacinia. In ac libero et nibh fringilla
ultricies at id mauris.

Nullam rhoncus eros eget justo eleifend lacinia. Curabitur sit amet lacinia dolor. Sed arcu
ligula, vehicula eget tellus non, ullamcorper condimentum libero. Fusce lobortis sed risus sit
amet tincidunt. Nunc pulvinar ornare tortor, a cursus tellus sodales at. Suspendisse et enim
sed lacus iaculis auctor eu vel sem. Nullam id lobortis tellus. Nulla ac neque ultrices, molestie
enim cursus, semper risus. Vestibulum ullamcorper, risus id pharetra auctor, tortor tortor
tristique arcu, a condimentum lorem erat at arcu. Phasellus vehicula sed augue non ultricies.
Etiam dictum augue massa, non laoreet metus vestibulum eget. Sed in fermentum ante, at
laoreet mauris. Morbi ut neque erat.

Sed condimentum nunc eu nibh ultricies condimentum. Nulla aliquet pretium tellus vehicula
fermentum. Nunc at tortor et dolor lobortis hendrerit quis nec odio. Donec ullamcorper sed
libero nec mollis. Donec rhoncus euismod massa, sit amet luctus felis lacinia sed. Nullam
accumsan posuere sem, et blandit nisl consectetur et. Maecenas quam dolor, euismod at
luctus et, pulvinar eu lectus. Nulla commodo nisi nec suscipit condimentum.

Phasellus vitae ex at magna elementum scelerisque. Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed elementum tincidunt ex sit amet consequat. Mauris eu tellus eget est
ultrices lobortis. In in orci felis. Vivamus bibendum, est quis pulvinar hendrerit, ligula ligula

ornare quam, sed venenatis libero orci ac urna. Proin viverra consequat mi, quis gravida purus.

Nulla facilisi. In sodales ex in risus dignissim fringilla. Vivamus ac elit magna. In sed ante
tempor, consectetur augue ut, porta eros. Donec finibus orci a ante mollis, ac interdum tellus
sagittis. Etiam nulla turpis, vehicula ac feugiat non, porttitor vitae nisi. Curabitur mattis eget
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NO CTA

You've captivated your audience
and now you need them 1o act.
There's Nno need 1o beat around the
push. Your call fo action should e
straightforward, clear, and persuasive.
Best practice” 14 words for ad post
fext, and 18 words for your link
description.

TOO MUCH TEXT

Fiter out the fluff. Don't make your
audience work so hard. Capture their
attention and ignite curiosity, that's if.
Facebook rejects text heavy images
pecause they don't perform well, so
youTe best off keeping it pithy from
the start.
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I HOW TO AVOID COMMON FACEBOOK
MARKETING MISTAKES

IMAGES

Facebook provides ideal image sizes
fo enhance your advertisement
engagement rafe and increase
optimization. If you ignore this and
iNput INncorrectly sized images, you
end up with wonky shaped ads that
dont perform well. Boo. Also, make
sure your image is eye-catching and
relevant.

TESTING

Test your ads to make sure your
audience sees what they are
supposed to. Active tests of your
headline, images, CITA, and all other
elements will ensure optimal
performance.

Kngmarketingpartners.com
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I HOW TO AVOID COMMON FACEBOOK
MARKETING MISTAKES

OVERDOING IT
Make sure your audience sees what
‘ ‘ they need to, but don't overdo it
INnuNndating your audience in ads can
)\ ~ farnish your brand reputation. Make
\‘ \ sure you always offer something of
@ N value and press pause on  your
} A ? .4 campaign if you suspect safturation.
,l 4, A N
A® L - A A0 ‘
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B USE FACEBOOK TO ENHANCE YOUR
SOCIAL STRATEGY

Facebook designed several publishing tools 1o make your life
easier. For marketers, these tools assist in building your trand

while turning leads info conversions. Here's what you need 1o
know:
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B USE FACEBOOK TO ENHANCE YOUR
SOCIAL STRATEGY

FACEBOOKLEADS

You can design lead forms fo collect
direct leads from Facelbook.
The lead form can be used In
conjunction with ofher platforms like
INnfusionsoft, Marketo, Maripos, and
Sparkroom, or  third-party  fools
like LeadsBridge.

SUBMIT

RECORDED AND
LIVE VIDEO

Managing the videos you post in the
Publishing Tools Video Library section
is easy. It displays your shows, current
videos, view count and date of
addifion. Stream live from your
desktop, or use Open Broadcaster
Soffware o view your analytics.
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B USE FACEBOOK TO ENHANCE YOUR

SOCIAL STRATEGY

INSTANT ARTICLES

Manage your instant arficles from
Publishing Tools while using your RSS
Feed to aufto-publish. From there you
can easily choose whether 1o
monetize your instant arficles, update
the look and feel, and even
unpublish arficles as instant articles
SO users need fo go to your website
iNnstead.

PRODUCT SALES

Publishing Tools has an Add Shop
Section so customers can  buy
products directly from your Facebook
page. You can manage your entire
shop within the Publishing Tools
dashboard,
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B USE FACEBOOK TO ENHANCE YOUR
SOCIAL STRATEGY

CANVAS ADS

Create inferactive ads for mobile
users through Facebook Canvas.
These customized ads use carousels,
photos, fext, video and more to create
landing pages for mobile users fo
iNcrease engagement.

SCHEDULE POSTS

Save fime on  your feam by
pre-scheduling all your posts. Spare
them the monotony of day-to-day
social media assignments and save S25
yourself money by ditching third-party
scheduling tools.

POSTED
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A IN CONCLUSION

Now you have a basic understanding of how Facebook
advertising can help engage users to monetize your social
media marketing. You have a working knowledge of successful
Facelbook advertising campaigns you can use o guide your
future marketing sfrategies.

Hiring a digital advertising agency o create your campaigns, or
a social media marketing company fo provide insight and
direction can provide winning results as well. The rest, however, is
up 1O you.

Best of luck!
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B ABOUT US

KNG Marketing Partners is a marketing firm based in
Jacksonville, FL. Who we are is defined more accurately by who
we are nof. We do not have a Madison Avenue pedigree and
we are Nof a boutigue agency. Most importantly we are Nnot a
company built on a menagerie of flowery buzzwords and
iNdustry jargon... we are not a cliché, We are the marketing
company who understands fthat successful  adverfising
campaigns are built around the consumer, Not the advertiser.
We are frue partners for our clients because our success hinges
OnN Yours.

KNG Marketing Partners is the collaboration of two brothers
driven by core values insfiled in us by our company’s
Nnamesake, Kathleen Nester Graves, who spent her lifetime

iNspiring others. We are an extension of your business. We are o
source of fresh new markefing ideas and revenue generation.
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